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Professional Experience

Sales Executive, Hindustan Computers Limited, Bombay, India, 1982-1984.

Marketing Executive, CMC Limited, Bombay, India, 1984-1985.

Assistant Professor, University of Maryland at College Park, 1990-1996.

Associate Professor, San Francisco State University, 1996-2003. 

Professor, San Francisco State University, 2003-present

Chair, Marketing Department, San Francisco State University 2003-2006.

Acting Chair, Marketing Department, San Francisco State University 2013-2014.

Visiting Professor, Seoul School of Integrated Sciences & Technologies (aSSIST), Seoul, South Korea, 2002-present.

Visiting Professor, Aalto University School of Economics Executive Education, 2005-2010.

Visiting Professor, Indian School of Business, Hyderabad, 2006, 2009.

Visiting Professor, Auckland University of Technology, 2009.

Visiting Professor, IAE School of Business, University of Nice Sophia Antipolis, MBA MIB Program, France, 2009, 2010.

Visiting Professor, Wyzsza Szkola Bankowa w Poznaniu, Executive MBA, Poland, 2010.

Visiting Professor (Docent), Lappeenranta University of Technology, Finland, since 2011.

Visiting Professor, Aalto University School of Economics, Mikkeli, 2007-present.

Visiting Professor, Metropolia Business School, Helsinki 2006-2012.

Adjunct Professor of Marketing, University of Alabama, Huntsvillle, Spring 2008.

Visiting Professor, Ambedkar University of Delhi, August 2013.

Visiting Professor, Vignana Jyothi Institute of Management, Hyderabad, 2009-2012. 

Professional Education

Bachelor of Technology (Aeronautical Engineering), Indian Institute of Technology, Kanpur, India, 1980

Master of Management Studies (Marketing), Jamnalal Bajaj Institute of Management Studies, University of Bombay, India, 1982

Ph.D. (Marketing), Walter A. Haas Graduate School of Business, University of California, Berkeley, 1990 

Teaching Interests

Marketing of High-Technology Products and Innovations, Strategic Marketing, International Marketing, Business-to-Business Marketing

Awards and Grants

Outstanding Graduate Student Instructor, University of California at Berkeley, 1988-89.

Consortium Fellow representing University of California at Berkeley, American Marketing Association Doctoral Consortium, 1988. 

Doctoral Dissertation Competition Award, American Marketing Association, 1990.

Honorable Mention, Research competition on Enhancing the New Product Development Process, Marketing Science Institute, 1992, (with L. P. Bucklin).

Research grant from CIBER, College of Business and Management, University of Maryland at College Park, 1992.

Allen Krowe Outstanding Teaching Award, College of Business and Management, University of Maryland, 1992.

Summer Research Grant, Graduate Research Board, University of Maryland at College Park, 1993.

Honorable Mention, Research competition on Using Marketing to Serve Society, Marketing Science Institute, 1993, (with Roxanne Lefkoff-Hagius).

Alpha Kappa Psi Foundation Award from the Journal of Marketing editorial board for significant contribution to the advancement of marketing practice made by the article, Organizing Successful Co-Marketing Alliances, 1994.

Best Paper Award at the American Marketing Association 1995 Winter Educator’s Conference, for the paper, Influences on Strategic Alliance Form in Global, High Technology Industries (with Monica Perry).

Outstanding Professor Award from the MBA Association, College of Business and Management, University of Maryland, Spring 1995.

Outstanding Contribution to Research Award, College of Business, San Francisco State University, October 1996.

Faculty Affirmative Action Award, San Francisco State University, Spring 1997.

Summer Research Grant, College of Business, San Francisco State University, Summer 1997 (with F. Anthony Bushman).

Summer Research Grant, College of Business, San Francisco State University, Summer 1998.

Grant for developing online course module, “Strategic Marketing Issues in High Technology Firms,” Center for the Enhancement of Teaching, San Francisco State University, Fall 1998.

Best Congress Paper Award for "A Dependence-Trust Model of Export Alliance Performance in Small and Medium Enterprises", Eighth World Business Congress of the International Management Development Association, Monterey Institute of International Studies, Monterey CA, June 30-July 3 1999 (co-authored with Richard M. Castaldi and Murray Silverman).

Best Paper Award, College of Business Working Paper Series, SFSU, 1999 – 2000.

Member of the grant writing team, Business and International Education Grant awarded to College of Business, SFSU by U.S. Department of Education, 1999 - 2003 (along with Richard M. Castaldi, Murray Silverman and Robert Nickerson).

Leave With Pay (Sabbatical) Award, San Francisco State University, Fall 2001.

Outstanding Paper Award for 2002 for the article, Managing The Paradox of Inter-firm Learning: The Role of Governance Mechanisms, Journal of Business and Industrial Marketing, 17 (4 ), 282-301, 2002 (with Jakki Mohr). 

Overall Professor of the Year, College of Business, San Francisco State University, 2004-2005.

Leave With Pay (Sabbatical) Award, San Francisco State University, Spring 2009.

Fulbright Specialists Grant in Business Administration, Lappeenraanta University of Technology, Finland, 2009.

California State University Mini Grant Award, San Francisco State University, Fall 2011.

Professional and Civic Activities

Member, American Marketing Association, 1988-present. 

Executive Training with Black and Decker, Lockheed Martin, Marriott, and University of Juvaskula, Finland at University of Maryland, 1994-1995.

Editorial Review Board, Journal of Transnational Management Development, 1996-1999.

Editorial Review Board, Journal of the Academy of Marketing Science, 1997 - 2003.

Ad hoc reviewer, Journal of the Academy of Marketing Science, Journal of Marketing Research, Journal of Marketing, Journal of Retailing, International Journal of Research in Marketing, Journal of International Marketing, Sloan Management Review, American Marketing Association and other conferences.

Guest Editor, Special Issue of Journal of Personal Selling and Sales Management on “Key Account Management”, 4 (Fall) 1997.

How to Stratify and Target Major Accounts, executive training session with California Division Sales and Marketing, Kaiser Permanente, San Diego, January 12, 1998.

Business Volunteer for the Arts, San Francisco Chamber of Commerce, 1998.

Co-Chair and Discussant of Special Session on “Strategic Alliances: Theoretical Perspectives and Emerging Issues,” American Marketing Association’s Winter Educator’s Conference, St. Petersberg, FL, February 1999.

Organized meeting of the Business-to-Business Marketing Special Interest Group, Summer AMA Educator's Conference, San Francisco, August 1999.

"It's All About Targeting," presentation to the San Francisco Chamber of Commerce, June 17, 1999 (with Bill Perttula).

Chair of the Pre-Conference Program, "Electronic Commerce and Marketing Strategy: The Industry Perspective," Marketing Strategy SIG, Summer AMA Educator's Conference, San Francisco, August 1999. 

Executive Training for At Work’s, Digital Media in Business Program and Executive Digital Media in Business Program, San Francisco, 2000-2005.

Guest lecturer at Stockholm School of Economics and Växjö University, Sweden, September 2001.

Guest lecturer at Lappeenranta University of Technology, Finland, October 2001.

Executive Training for Helsinki Business School, Finnish Institute for International Trade (FINTRA), and At Work, Finland, October 2001.

Boosting Sales in a Slowing Economy, Keynote Speech, California Cast Metals Association Regional Meeting, Oakland, November 6, 2001.

Chair, InterOrganizational Track, American Marketing Association’s Winter Educators’ Conference, Austin, TX, February 2002. 

Editorial Review Board, International Journal of Technology Marketing, 2004-present.

Guest Editor, International Journal of Technology Marketing, Special Issue on Marketing of Emerging Technologies, 6 (3), 2011.

Conference Organizer, Institute for the Study of Business Markets (ISBM) Academic Conference, San Francisco, July 30-31, 2014.

Refereed Journal Articles

The Co-Diffusion of Complementary Innovations: Supermarket Scanners and UPC Symbols, Journal of Product Innovation Management, 10 (2), 1993, 148-160 (with L. P. Bucklin).

Organizing Successful Co-marketing Alliances, Journal of Marketing, April 1993, 32 - 46, (with L. P. Bucklin).

Some Antecedents of Exclusivity in Bilateral Interorganizational Relationships, Marketing Letters, 6 (1), 1995, 33-44.

To Ally or Not to Ally? Either way, leverage you firm’s market position with complementary product strategy, Marketing Management, 4 (2), 1995, 25-33 (with L. P. Bucklin).

Some Antecedents of Global Strategic Alliance Formation, Journal of International Marketing, 5 (1), 1997, 31-50 (with Monica Perry).

The Strategic Sales Force, Marketing Management, 6 (2) (Summer), 1997, 29-34 (with Robert E. Krapfel and Michael A. Pusateri).

Impact of Strategic Alliances on Firm Valuation, Academy of Management Journal, 41 (1) February 1998, 27-41 (with Somnath Das and Pradyot K. Sen).

Some Approaches to Complementary Product Strategy, Journal of Product Innovation Management, 15 (4), July 1998, 352-367.

A Dependence-Trust Model of Export Alliance Performance in Small and Medium Enterprises, Journal of Transnational Management, Volume 5 Issue 4, 2000, 25-40 (with Richard M. Castaldi and Murray Silverman). 

An Empirical Investigation of Key Account Salesperson Effectiveness, Journal of Personal Selling and Sales Management, 5 (4), Fall 2000, 253-261 (with Robert E. Krapfel and Michael A. Pusateri).

Increasing the Effectiveness of Export Assistance Programs: The Case of the California Environmental Technology Industry, Journal of Global Marketing, 15 (3/4), 2002, 173-192 (with Richard M. Castaldi and Murray Silverman).

Export Assistance Needs of U.S. Wineries, International Journal of Wine Marketing, 14 (1), 2002, 14-19 (with Richard M. Castaldi and Murray Silverman).

Strategic Alliances: A Valuable Way to Manage Intellectual Capital? Journal of Intellectual Capital, 4 (1), 2003, 10-19(with Somnath Das and Pradyot K. Sen).


Measuring Users' Web Activity to Evaluate and Enhance Advertising Effectiveness, Journal of Advertising, Fall 2002, 31 (3), 97-106 (with Subodh Bhat and Michael Bevans).

Improving Export Performance: The Case of the U.S. Wine Industry, Journal of Global Marketing, 17 (1), 2003, 45-65 (with Murray Silverman and Richard M. Castaldi).

Effectiveness of Horizontal Strategic Alliance Performance in Technologically Uncertain Environments: Are Trust and Commitment Enough? Journal of Business Research, 57 (9), 2004, 951-956 (with Monica Perry and Robert E. Krapfel).

[bookmark: _GoBack]Are we ready? The state of wireless e-business in the USA, Information Systems and e-Business Management, 2 (4), October 2004, 293-307 (with Kira Lopperi).

Testing Interaction Effects of the Dimensions of Market Orientation on Marketing Program Creativity, Journal of Business Research, 61 (8), 2008, 859-867 (with Subin Im and Mahmood Hussain).

Know Your Customers, Marketing Management,, January-February 2009, 37-44 (with Stan Slater and Jakki Mohr).

Show Me the Money: Business Models of Linux Players, International Journal of Technology Marketing, 4 (1), 2009, 63-88 (with Roger Migdow and Sameer Verma).

How Can Non-Chaebol Companies Thrive in the Chaebol Economy, Journal of Global Academy of Marketing Science, 19-3, 2009, 28-36 (with Nam Kuk Kim and Dong-Jae Kim).

Mapping the outsourcing landscape, Journal of Business Strategy, 32 (1), 2011, 42-50.

Manufacturers’ Reliance on Channel Intermediaries: Value drivers in the presence of a direct web channel, Industrial Marketing Management, 41, 2012, 40-53 (with Chiayin Chung and Sharmila Chatterjee).

Serving Base-of-the-Pyramid Markets: Matching Organizational Approaches to Underlying Conditions Refereed Conference Proceedings, Journal of Business Strategy, 33 (6), 2012, 4-14 (with Jakki Mohr and Stanley Slater).

Radical Product Innovation Capability: Literature Review, Synthesis, and Illustrative Research Propositions, Journal of Product Innovation Management, 31 (3), 2012, 552-566 (with Stanley Slater and Jakki Mohr).

The Role of international Experience in Business Models: Evidence from Software SMEs, International Journal of Technology Marketing (forthcoming) (with Liisa-Maija Sainio, Sami Saarenketo, Petri Ahokangas and Mikko Laaksolahti).

Information Sources and Adoption of Vaccine during Pandemics, International Journal of Pharmaceutical and Health Marketing (forthcoming) (with Hui-Ming (Deanna) Wang). 

Refereed Conference Proceedings

A Test of Three Equity Rules and Some Guidelines for the Behavior of Firms, Proceedings of the 1988 Winter Educator’s Conference, American Marketing Association (with Richard Vezina).

Effects of Industry Origin and National Origin on the Complexity of Alliance Agreements, Proceedings of the Sixth Bi-Annual World Marketing Congress, Istanbul, July 15 - 19, 1993, M. Joseph Sirgy, Kenneth D. Bahn, and Tunc Erem (eds.), 254 - 258, Academy of Marketing Science.

Make, Alliance, Buy, or Interface? Strategic Choices in New Product Development for Complementary Products, Proceedings of the 1994 Relationship Marketing Conference, Center for Relationship Marketing, Emory University.

Some Antecedents of Exclusivity in Horizontal Interorganizational Relationships, Proceedings of the 1994 Summer Educator’s Conference, American Marketing Association.

Influences on Strategic Alliance Form in Global, High Technology Industries (with Monica Perry), Proceedings of the 1995 Winter Educator’s Conference, American Marketing Association.

Organizational Culture and New Product Development Success: An Exploratory Investigation in High-Technology Firms, proceedings of the American Marketing Association’s Winter Educator’s Conference, February 1998 (with F. Anthony Bushman).

B2B or B2C? Prioritizing the Selection of Target Markets for Finished Products and Services, The 17th Annual IMP Conference, September 9-11, 2001, Oslo, Norway.

Improving the Export Performance of U.S. Wineries. Presentation at Academy of Management Conference, Washington DC, August 2001, (Murray Silverman and Rick Castaldi).

The Performance of U.S. Wineries in the Global Marketplace. Presentation at the Western Academy of Management Conference, Sun Valley, Idaho, April 2001 (with Murray Silverman and Rick Castaldi).

Testing the Interaction Effects of the Dimensions of Market Orientation on Marketing Program Novelty: Two Stage Least Square Estimation Approach, American Marketing Association’s Summer Educator’s Conference, July 2005 (with Mahmood Hussain and Subin Im).

How Can Korean Startups Thrive in the Chaebol Economy, Global Marketing Conference organized by Korean Academy of Marketing Sciences, Shanghai, March 20-23, 2008 (with Kim Nam Kuk and Dong-Jae Kim).

Antecedents to Radical Product Innovation Capability: Literature Review and Implications, Global Marketing Conference organized by Korean Academy of Marketing Sciences, Tokyo, September 9-12, 2010 (with Jakki Mohr and Stan Slater).

Does Print Usage and Loyalty Affect Web Usage and Loyalty for Magazines? Winter American Marketing Association Educator’s Conference, St. Petersburg, FL (with Olli Kuivalainen, Anssi Tarkiainen and Hanna-Kaisa Ellonen, February 17-19, 2012.

The Roles of Mass Media and Personal Information Sources on Adoption of Pandemic Vaccines, Academy of Marketing Science Annual Conference, Monterey CA, May 15-18, 2013 (with Deanna Wang).

Invited Publications

Balancing Co-Marketing Alliances for Effectiveness, Report No. 92-120, Marketing Science Institute, August 1992 (with L. P. Bucklin).

To Ally or Not to Ally?  An Exploratory Study of Participation Options in Complementary Product Strategy, Report No. 94-117, Marketing Science Institute, October 1994 (with L. P. Bucklin).

Book Review, The One to One Future, Don Peppers and Martha Rogers in the Special Issue on Relationship Marketing, International Business Review, 4 (4), 1995.

Payoffs from Participation in Complementary Product Strategy, Report No. 95-118, Marketing Science Institute, December 1995.

The Effects of Workload, Compensation, and Information Technology Usage on Key Account Performance, in Unlocking Profits: The Strategic Advantage of Key Account Management, Ginger Conlon, editor, Chapter 8, National Account Management Association, Chicago, 1997, 96-105 (with Robert E. Krapfel and Michael A. Pusateri).

Switching Costs in Key Account Relationships, invited article for special issue on Key Account Management, Journal of Personal Selling and Sales Management, 4 Fall 1997, 9-16 (with Robert E. Krapfel and Michael A. Pusateri).

Export Assistance Needs of San Francisco Bay Area Environmental Technology Firms, proceedings of the conference on Managing Economic Liberalisation in South Asia, Macmillan India Limited, August 1998, 522-528 (with Richard Castaldi and Murray Silverman).

Export Assistance Needs of San Francisco Bay Area Environmental Technology Firms, Environmental Business Journal, Volume XII, No. 9/10, 1999, 26-27 (with Richard Castaldi and Murray Silverman).

In Search of Greener Pastures: The San Francisco Bay Area Environmental Technology Industry, Management Review, 11 (2), June 1999, 15-22 (with Richard M. Castaldi and Murray Silverman).

Book Review, Alliance Advantage: The Art of Creating Value through Partnering, Yves L. Doz and Gary Hamel, in the Journal of Business-to-Business Marketing, 7 (1), 2000, 69-73.
	
Marino, K.E., Castaldi, R., Sengupta, S. &  Silverman, M.  2001. 
Direct and Indirect Export Channel Decisions: Product and Firm Characteristics in the U.S. Wine Industry. Proceedings of the  Applied Business Research Conference. 

An Empirical Test of a Model of Export Performance for US Wineries, International Conference on Globalization of Business and Markets, December 20-22, 2001, Management Development Institute, Gurgaon, India.

Managing The Paradox of Inter-firm Learning: The Role of Governance Mechanisms, Journal of Business and Industrial Marketing, 17 (4 ), 282-301, 2002 (with Jakki Mohr).

Marketing High-Technology Products and Innovations, Second Edition, Pearson Prentice Hall: Upper Saddle River, New Jersey, 2005 (with Jakki Mohr and Stan Slater).

Foundations for Successful High-Technology Marketing, Chapter 5 in Verburg, R.M., Ortt, R.J. & Dicke, W.M. (Eds.) Managing Technology and Innovation: an introduction. London: Routledge, 2005 (with Jakki Mohr and Stan Slater).

Strategic Opportunities at the Intersection of Globalization, Technology and Lifestyles, Handbook of Business Strategy, 2006, Emerald Group Publishing (with Jakki Mohr and Stan Slater).

Marketing Resource Management in High-Tech Firms, Prayaas, Journal of the Symbiosis Institute of Business Management (SIBM), Volume 10, October 2005, 19-22 (with Stan Slater and Jakki Mohr).

Some Technology Marketing Challenges in the 21st Century, International Conference On Innovation: Engineering Meets Marketing, December 21-23, 2005, Indian Institute of Technology, Chennai,  India.

Slow Progress of FasTrak: Usage Analysis of an Electronic Toll Collection System, Transportation Journal, 46 (1), Winter 2007, 51 - 61 (with Hector Bedolla and Ramesh Bollapragada).

Internationalization of Information and Communication Technology (ICT) Small and Medium Enterprises (SMEs) From a Contingency Perspective, 9th Conference on International Business, Vaasa, Finland, August 19-21, 2007 (with Olli Kuivalainen, Sami Saarenketo, and Kaisu Puumalainen). 

Practical Insights from Partnering in Global Software Business, 10th Conference on International Business, Vaasa, Finland, August 23-25, 2007 (with Olli Kuivalainen, Sami Saarenketo, and Jari Varis). 

Marketing High-Technology Products and Innovations, Third Edition, Pearson Prentice Hall: Upper Saddle River, New Jersey, 2010 (with Jakki Mohr and Stan Slater).

Technology Marketing, in Handbook of Technology Management, Volume 2, Hossein Bidgoli (editor), January 2010, Hoboken, NJ: John Wiley & Sons, 421-434 (with Jakki Mohr and Stan Slater).

Market Orientation, in Wiley Interational Encyclopedia of Marketing, edited by Jagdish N. Sheth and Naresh K. Malhotra, John Wiley & Sons, 2010 (with Stan Slater and Jakki Mohr).

Round Two: Repositioning the Tata Nano, Emerald Emerging Markets Case Studies Collection, 2011 (with A. Ramesh). 

Toward a Theory of Technology Marketing: Review and Suggestions for Further Research, Chapter 18 in Handbook of Business to Business Marketing, Gary Lilien and Rajdeep Grewal, editors, Edward Elgar Press, 2012, (with Jakki Mohr and Stan Slater).

Switching Costs in Key Account Relationships, in Handbook of Strategic Account Management: A Comprehensive Resource, edited by Diana Woodburn and Kevin Wilson, 2014, John Wiley & Sons Ltd., 103-113 (with Robert E. Krapfel and Michael A. Pusateri).

Invited Presentations

Cotechnological Developments and the Diffusion of Innovations, research presentation at Marketing Science Conference, Seattle, March 1988 (with L. P. Bucklin).

Strategic Alliances for Complementary Products, research presentation at Marketing Science Conference, Champagne, IL, March 1990 (with L. P. Bucklin).

Balancing Co-marketing Alliances for Effectiveness, research presentation at Marketing Science Institute Meeting, Chicago, September 24 1992.

Strategic Choices in New Product Development for Complementary Products, research presentation at Marketing Science Institute Meeting, Atlanta, February 9 1993.

Contractual Safeguards in Interorganizational Relations, research presentation at  American Marketing Association’s Business-to-Business Conference, San Francisco, March 28 1993.

The Impact of Technological and Marketing Alliances on Firm Valuation, research presentation at Marketing Science Conference, Tucson, AZ, March 18, 1994 (with Somnath Das and Pradyot K. Sen).

Some Antecedents of Exclusivity in Bilateral Interorganizational Relationships, research presentation at the Faculté d’administration, Université De Sherbrooke, Quebec, Canada, September 23, 1994.

To Ally or Not to Ally? Participation Options in Complementary Product Strategy , research presentation at the Indian Institute of Management, Bangalore, December 23, 1994.

An Empirical Test of a Framework for Complementary Product Strategy, research presentation at American Marketing Association’s Summer Educator’s Conference, Washington DC, August 13, 1995.

Building Competitive Advantage Through Complementary Product Strategy, research presentation at Marketing Science Institute Meeting, Boston, September 1995.

Drivers of NAM Effectiveness, research presentation at 32nd Annual Conference of the National Account Management Association, Scottsdale, Arizona, May 7 1996 (with Robert E. Krapfel and Michael A. Pusateri).

Business to Business Marketing workshop, presented at Jamnalal Bajaj Institute of Management Studies, University of Bombay in association with Bombay Management Association, January 15, 1997.
 
Drivers of National Account Management (NAM) Effectiveness, research presentation at the Marketing Science conference, University of California at Berkeley, March 22, 1997 (with Robert E. Krapfel and Michael A. Pusateri).

Drivers of NAM Effectiveness, research presentation at 33rd Annual Conference of the National Account Management Association, Fort Lauderdale, April 28, 1997 (with Robert E. Krapfel and Michael A. Pusateri).

Some Antecedents of Contract Duration in Co-marketing Alliances, research presentation at the Marketing Science Conference, INSEAD, Fontainbleau, July 12, 1998 (with Louis P. Bucklin).

Business on a Collusion Course: A Kinder, Gentler View of Competition, presentation at Special Session, Academy of Marketing Science Conference, Montreal, May 2000.

Managing the Transition from B2B to E-Commerce: Teaching an Undergraduate Elective Course, presentation at American Marketing Association’s Summer Educator’s Conference, Chicago, August 2000.

Managing the Paradox of Inter-firm Learning: The Role of Governance Mechanisms, presentation at American Marketing Association’s Summer Educator’s Conference, Chicago, August 2000 (with Jakki Mohr).

The Performance of U.S. Wineries in the Global Marketplace, Western Academy of Management Conference, Sun Valley, Idaho, April 2001 (with Murray Silverman and Richard M. Castaldi).

Improving the Export Performance of U.S. Wineries, Academy of Management Conference, Washington DC, August 2001 (with Richard M. Castaldi and Murray Silverman).

Best Practices for Boosting Exports by US Wineries, Strategic Management Society Conference, Paris, September 2002, (with Richard M. Castaldi).

Invited as Opponent for Doctoral Defense Public Exam of Jari Varis, Lappeenranta University of Technology, Finland, December 17, 2004.

Invited as Opponent for Doctoral Defense Public Exam of Liisa-Maija Sainio, Lappeenranta University of Technology, Finland, August 12, 2005.

Management Development Program on Marketing of Technology Products and Innovations, Narsee Monji Institute of Management Studies, Mumbai, India, January 14-15, 2005.

Global Trends, Local Opportunities, Conference on Global Chess: Indian Moves, Narsi Monjee Institute of Management Studies, January 13, 2006, Mumbai, India.

Research in B2B Marketing, Workshop to Doctoral Students, Narsee Monji Institute of Management Studies, Mumbai, India, January 4, 2007.

Digital Convergence, Yonsei University, Seoul, South Korea, April 5, 2007.

Developing a Marketing Plan, Russian Marketing Directors’ Delegation, Center for Citizen Initiatives, San Francisco, May 3, 2007.

Managing Partnerships and Alliances, TeliaSonera, Helsinki, August 16, 2007.

Digital Convergence, Shanghai Jiao Tong University, Shanghai, March 21, 2008.

Manufacturer’s Reliance on Direct Web versus Offline Channel, Guanghua School of Management, Peking University, Beijing, March 26, 2008.

Digital Convergence, Postech University, Pohang, South Korea, April 2, 2008.

Digital Convergence, Yonsei University, Seoul, South Korea, April 3, 2008.

Business and Academia in Silicon Valley, Helsinki School of Economics, August 11, 2008.

Global Trends in Marketing High-Technology Products and Services, LG Academy, Berkeley, August 28, 2008.

How To Develop a Long-Term Career in Global Marketing, SNIST School of Management Studies, Hyderabad, India, January 30, 2009.

Marketing Research for High-Technology Products and Innovations, International Institute of Information Technology, Hyderabad, India, January 31, 2009.

Strategic Marketing for High-Technology Products and Innovations, Vignana Jyothi Institute of Management, Hyderabad, India, February 5, 2009.

Do Relationships Matter? Manufacturer’s Reliance on Direct Web versus Offline Intermediaries, Auckland University of Technology, March 24, 2009.  

Crisis or Chrysalis? Challenges and Opportunities for the US Newspaper Industry, Presentation to Finnish Regional Newspapers, Lappeenranta University of Technology, May 25, 2009. 

Do Relationships Matter? Manufacturer’s Reliance on Direct Web versus Offline Intermediaries, Lappeenranta University of Technology, May 26, 2009.  

New Trends in B2B Marketing, LG Academy, San Francisco, August 30, 2010.

Lifecycle of a B-School Professor, Lappeenranta University of Technology, June 22, 2010.  

Building Regional, National and International Networks of SMEs: Lessons from Silicon Valley, Miktech Business Breakfast, Mikkeli, Finland, August 9, 2011.

Participated as a panelist on the topic, VC/Startup Office Hours, during Social Media Week, San Francisco, February 16, 2012.

Philosophy, Values and Support Required for Innovative Academic Research, National Institute of Technology Durgapur, India, January 11, 2013.

The Roe of Mass Media and Personal Information Sources on the Intention to Get Vaccinated, Indian Institute of Management, Kozhikode, India, January 16, 2013. 

Executive Development Program on Marketing of High-Technology Products and Innovations, K.J. Somaiya Institute of Management Studies and Research, Mumbai, India, January 18-19, 2013.

The Roe of Mass Media and Personal Information Sources on the Intention to Get Vaccinated, O. P. Jindal Global University, Sonepat, Haryana, India, August 23, 2013. 

How to Write a Business Plan or Marketing Plan, Mikkeli Entrepreneurship Society, Mikkeli, Finland, July 10, 2014.

Marketing Automation: Implications for B2B Organizations, Research and Teaching, Institute for the Study of Business Markets Academic Conference, San Francisco, July 31, 2014.

Work-in-Progress

The Differentiation Dilemma: Understanding the Impact of Perceived Cognitive and Emotional Resource Expenditures on Product Evaluation (with Steve Hoeffler, Subin Im and Jesper Nielsen)

Does Print Usage and Loyalty Affect Web Usage and Loyalty for Magazines? (with Olli Kuivalainen, Anssi Tarkiainen and Hanna-Kaisa Ellonen)

An Exploratory Study of Antecedents and Consequences of Radical Product Innovation Capability (with Jakki Mohr and Stan Slater)


University Service

MBA Curriculum Committee, College of Business and Management, University of Maryland at College Park, 1991 - 92.

Involved with Marketing Faculty Recruiting, University of Maryland at College Park, 1991-1995.

Coordinator, Marketing Seminar Series, University of Maryland at College Park, 1991 - 1995.

Coordinator, Workshop on “Internationalizing the Marketing Curriculum,” CIBER, College of Business and Management, University of Maryland at College Park, Summer 1991.  

Member, Doctoral Dissertation Committee, University of Maryland at College Park, Early Supplier Involvement in New Product Development: A Vendor’s Perspective, Douglas W. Labahn, 1992.

Coordinator for the First-Year MBA Experiential Learning Module, College of Business and Management, University of Maryland, 1993-94.

Co-chair, Doctoral Dissertation Committee, University of Maryland at College Park, Strategic Marketing Alliances: Corporate Culture, Trust, Commitment and the Moderating Effects of Contract Structure, Monica Perry, 1997.

Graduate and Undergraduate Student Advisor, College of Business, San Francisco State University, 1997-present.

Member of the College of Business Mission and Strategic Planning Committee for AACSB accreditation, San Francisco State University, 1996-98.

Member of the College of Business Committee for planning Faculty Retreat on Teaching and Learning, San Francisco State University, 1997-98.

Member of Marketing Department Task Force on Curriculum Review, College of Business, San Francisco State University, 1997-98.

Member of the Advisory Board, Center for the Enhancement of Teaching (CET), SFSU, 1998-2001.

Member of the Sabbatical Review Committee, College of Business, SFSU, Fall 1998 and 1999.

Social Czar, Marketing Department, SFSU, 1998-2001.

Chair of the Advisory Board, Center for the Enhancement of Teaching (CET), SFSU, 1999-2000.

Chair of the Search Committee, Marketing Department, SFSU, Fall 1999.

Member of the Campus Search Committee for Associate Vice President of Computing Services, SFSU, Fall 1999.

Member of the Search Committee, Marketing Department, SFSU, Fall 2000.

Faculty Advisor to Graduate Student Committee, E-Commerce conference "Putting E-Commerce to Work for Your Business: Promises and Pitfalls," SFSU Downtown Center, October 6, 2000.

Commissioner, CUSP2 University Strategic Planning Committee, 2002- 2004.

Member of the Search Committee for Associate Vice President Academic Resources, 2003-2004.

University Leave With Pay (Sabbatical) Committee, SFSU, 2004-2005.

Search Committee for Dean of the College of Business, SFSU, 2004-2005.

Member of the College of Business Graduate Program Steering Committee, 2005-2006.

Invited as Opponent for Doctoral Defense Public Exam of Jari Varis, Lappeenranta University of Technology, Finland, December 17, 2004.

Invited as Opponent for Doctoral Defense Public Exam of Liisa-Maija Sainio, Lappeenranta University of Technology, Finland, August 12, 2005.

External Member, PhD Dissertation Committee, Chiayin Chung, Golden Gate University, 2005.

Member of the Search Committee, Marketing Department, SFSU, Fall 2006.

Member of the RTP Committee, Marketing Department, SFSU, 2006-present.

Graduate Curriculum Committee, College of Business, SFSU, 2008-2009.

External Member, PhD Dissertation Committee, Anthony deLeon, Golden Gate University, 2008.

Invited as Opponent for Doctoral Defense Public Exam of Hanna Salojarvi, Lappeenranta University of Technology, Finland, June 23, 2010.

Member of the Search Committee for Dean, College of Business, 2011-2012.

Thesis Examiner, Doctoral Exam of Annie Zhang, Auckland University of Technology, New Zealand, October 2011.

Search Committee for Dean of the College of Business, SFSU, 20011-2005.

Graduate Curriculum Committee, College of Business, SFSU, 2012-present.

Graduate Programs Renewal Task Force, College of Business, SFSU, 2013-2014.

08/06/14



